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“Oh, that reminds me of.. 

“Well yes, that’s just like” 

You compare one idea to the next. You dream 
up analogies and metaphors. You make 
connections. 

You do itall the time—associate one idea with 
pother. And sometimes you come to 
wonderful moments of understand^ 
ing; Moments'when you see things 
as you’ve never seen thern before. 

here folntrodilce you to a . 
wonderM new technology 
that sparks such moments. 

And gives you a convenient 
way to communicate them 
to other people. 

Before we go any further, we have a confession 
to make. We weren’t the first to fantasize about 
making computers mimic the mind. In fact, it all 
started in 1945, when President Roosevelt’s science 
ach^isor, Vannevar Bush, became desperately con¬ 
cerned about what he perceived to be a desperate 
problem. 

The human mind, he proposed, w 2 s getting too 
full. 

People couldn't possibly absorb even a fraction 
of tlie infomiation around tliem—not in 1945 and 
certainly not now Because even today the index¬ 
ing s\5tems we’ve invented for storing and retriev¬ 
ing infomiation force us to pigeonhole subjects 
into specific categories—which is a problem. 



HyperCard 




since most subjects fit into quite a few categories. 

For example, does the supemiarket put the 
chocolate symp with the baking supplies or witli, 
the ice cream? 

The human mind would put die chocolate 
symp in bodi places—depending on 
the context of the moment 
Because the human mind operates 
by association. 

What Bush envisioned [o solve this 
litde discrepancy was a wondrous 

machine he called a iiiemex. 
He described it as “an 
intimate supplement to 
man’s niemoiT,” a sort 
of mechanizedprivate 
libran'—a desk with a key- 
boaid, buttons, levers, and 
tilting translucent screens. 

This machine would store—via mia'ofilm— 
every scrap of information you would ever use: 
books, notes, pictures, newspapers, articles, 
documents. 

You could search through infomiation vidi in¬ 
credible speed. ig! ■ 

book, leap to a i .ev^pac 

and go on HiiKing xuecb uiiui you built, in 
a record tracing ymr own train of diought—one 
that you could pasb along to friends and 
associates. All of w^hich would be consid¬ 
erably closer to the way the mind works. 























-’lit,theHv '^nnl ^^sin- 

. V iiom one related thought to another, follow- - 

uig an intricate web of associative trails: “.. the i,. \ j 

speed of the action, the intricacy of the trails, the ^ 

; detail of mental pictures is awe inspiring... " 

% “Man cannot hope to fully duplicate this mental 

process artificially,” he added, “but he certainly 
' be able to learn from it!’ 





Bravo, Mr. Bush. Bravo. 

Finally, somebody has. 

But it doesn’t cor in a desk. It comes on a disk. 

The technolor-^sht microfilm. It’s Macintosh. 

And it^ .le isn’t memex. It’s HyperCard!” We 
call it a personal toolkit for manage information. 

Because now, with HyperCard, you can use your 
Macintosh" computer to collect, explore, and 
organize information just as you do in your 
mind—by association. 

You can quickly search through incredible 
amounts of information. 

You can modify what someone else has 
created, add your own thoughts, make infor¬ 
mation uniquely useful to you. 

You can even merge different media—text, 
pictures, graphics, ^^deo, voice, sound, and 
animation. 

And^ a lot of people—teachers, profes¬ 
sors, industn^ specialists, the eager, and the 
innovative—wdl now have a medium for 
sharing their knowledge, their findings, 
their particular thread of thought wiffi an 
even broader audience—everyone who 
uses a Macintosh. 
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O ur first idea was that everyone should 

have a personal computer. So, in 1977, we 
introduced the Apple* n personal computer. 
Our second idea was that evenme should have a 
soplristicated computer that’s eas\' to use—and one 
tliat s capable of working with pictures as well as words 
and numbers. In 1984, we introduced Macintosh. 

Our third idea—conceived two years ago by Apple 
Fellow BiU Atkinson, creator of MacPaint® software- 
was that people should.be able to 
organize information with their 
computers . just as they organize it. 
in their minds. And people should 
be able to write their o^ ; - .. 
program§— 

become “programmers.’’ 

Which brings us to the ■ ^ 
fulfillment of Vahnevar Bush’s 
dream. 

The introduction of what could 
be one of the most magical and 
utilitarian tools ever brought to 
computerdom. 

HyperCard. 

It can function as anything from 
a private, portable, computerized 
librar\^ to a new medium for 
publishing information to a fancy 
Rolodex® that dials your phone. 


Cards 

It all starts with a universal 
metaphor for dealing with 
information; the index card. 
But with HyperCard, the cards 
appear on your Macintosh 
screen. Of course, you can 
also print them whenever 
you want. 
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The beauty of it is that whether you’re using 
HyperCard to ring up an associate or to publish 
information on disk, you only need to know three 
simple tools: cards, stacks, and buttons. 

^liat's e\-en better is that HyperCard teaches you 
more and more about itself, as you use it. 


Stacks 

As you might have guessed, 
you keep all wur cards 
together in stacks. These stacks 
constitute a new' publishing 
medium called, logically, 
StackWare.™ 


Buttons 

And here comes the most 
extraordinary part—buttons. 
Buttons allow you to link one 
card, or idea, or picture, or 
address, or any piece of 
information to any other. Think 
of h.!ttons as the tools of 
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Collect ideas— 
your own and 
other people’s. 

Soon, you’ll be able to buy 
information applications, or 
SackWare, just as you buy 
books, magazines, ner\'S- 
papers, directories, catalogs, 
. (X manuals. You can create 
and even publish your or\Ti 
StackWare right now More 
on that in a minute. 

Explore the stack 

You can flip through a stack 
of cards just as you flip 
through the pages of a 
magazine, or a book, or any 
other document. 
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Flip forward 
or backward. 


Or scan automatically. 


Find just what 
YOU need—fast. 

j 

You can find any card in any 
stack within seconds. 
Suppose you want to find 
where Robert Binelli fits into 
the marketing group. 



Robert Binelli 
Marketing Director 

i 123 Chester Street 
Building 2 

Menlo Alto, CA 90285 
(415) 555-6458 ext. 4069 


<^3 C C> 


You click “Find” 

in the menu... / 0 '.s 0..- 


i}pe “Marketing OrgCharf ... 


and here’s the organization chart. 


Marketing Team Org Chart: August, 1987 


Robert Binelli 
Marketing Director 


_ 1 - 

Mimi Lin 


Will Steurer . 


_ 1 -•* - 

Keith Yamashita 

. Group. Product 


Group Product 


Director of Advertising 

Manager 


Manager 


Services’:- ‘ 


Linda Grossman y'Tpny Wellen 

Advertising Manager | ^Advertising Manager 








Change it— 
make it yours. 

With HyperCard, you can 
add words, graphics, or 
scanned images to any card. 
For example, suppose you’re 
adding a new employee, 
Ellen, to the marketing group. 


Pull doim the paint tools... 

^ File Edit Go Tools Paint Options Patterns 


Marketing Team Org Chart: August. 198 


Robert Binelli 
Marketing Director 


Mimi Lin 
Group Product 


Will Steurer 
Group Product 


Ellen Jackson 
Associate Product 
Manager ^ 


Advertising iStanagi 


add the new box and t}pe in the 
name. That’s all there is to it 
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Create new cards. 

Naturally, your new employee 
also needs to be included in 
the company directory 


Select “New Card” 
fromthemenu... 


when the card appears... 

type in Ellen’s name 
andpaste in her scanned^ 
photograph. 


link thoughts, 
one after another. 

It’s as easy as pointing and 
clicking. You do it with tools 
called “buttons.” Suppose you 
want to make sure that when 
other people look at Ellen’s 
card, they’ll be able to find out 
exactly what position she 
holds in the marketing group. 



Select “New Button” 
and when it appears, 
click twice and you get 
“Button Info”... 


click “LinkTo”... 


then find the card you 
want to link to (by using 
... “Find” or clicking the 


Push the . 
magic buttons.v^k^^ 

Buttons have omi|r pr^efy ' 
beyond linking. Tifey cahy v j 
perform calculations, trigger ’ 
animated sequp^j:^ayAvt; 
sounds, and even cohKbl a- 
videodisc player or ROM 
drive. All you haveitpido to put 
the power where^pu want if 
is paste the button^ere you. 
need it. :■ C . ’ 


... dials your phone 


... sorts a stack 


' and click 
“This Card." 
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Marketing .Team Org Chart: August. 1987 
Robert Bmelli 


1 — 

Go to destmation, then aim link at: 


Mimi Li 

■ tiTCTgTfiij^ ( This Stack ] 

( Cancel ) 

shita 

Manager 

- 1 1 r - 

1 Manager I 

j Services 



- __^_ 


1 


Linda Grossman 
Advertising Manager 


Tony Wellen 
.Advertising Manager 




Now, every time you click the button on Ellen’s 
card, you’ll leap instantly to the marketing 
organization chart 



... launches another program 


Witeyour 
own script. 

Behind every button you’ll 
find a script. The script tells 
the button exactly what to do. 
You can change any script or 
easily write your own. 

Some people might caO this 
programming. To us it looks a 
whole lot like English. 

Here’s why... 


Click twice on the “show" button 

to get “Button Info" 
and then click “Script”... 



Button Name: | 

Card button number:: 
Card button ID: 2 

□ Shou) name 

□ fluto hilite 



Style: 

® transparent 
O opaque 
O rectangle 
O shadow 
O round rect 
O check boH 
O radio button 


addavisual 
effect- 
“zoomopen.” 
Now whenever 
you click on the 
“show” button, 
the next card 
will appear with 
a zoom effect 

=¥ - 


SctH ^ of coru 


on mouseUp 
visual ef'"' 
show a I I k-Qru. 
end mo^^seUp 
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T t? 

I f you think of HyperCard as Vannevar Bush: -y - 

I thought of his memex—as a supplement to 
JL one’s memory—you can imagine some of the 
opportunities a tool like this brings to the business 
world. 

It gives you the opportunity to sift through 
information with incredible speed—and without 
hassles or perplexing rules. To update, edit, and 
interconnect different pieces of information for your 
own use. 

And to do something never before possible with 
traditional computer applications: to easily develop 
software that’s specific to tlie wa\’your business 
operates. 

For example, consider tiffs scenario. 

"ibufe the owner of a real estate firm. Ever\^ client 
v+K) comes into your office has a slightly different set 
of criteria for purchasing a home. Ya, all clients want 
detailed information relating to tlieff needs and their 
preferences. 

Therefore, you spend a good portion of your dav 
whipping around your office pulling together mar 
appraisals, photos, statistics, floof plans, and the luce. 

Wouldn’t^ be nice if you Could put all this 
infbrmStibn in yow c and conduct a fast but 
thorough search based on client requestsy- maybe a 
fhree-bedrooni home, with a large backyard, a pool, 
u. I tod alarge oak^fe 

'■ WeU, nowyoh^^^^ v / . 




. ‘hI-V- 













Here’s a map of a fictitious city we’ve 
named Menlo Alto. Let’s say your 
clients are interested in the 
Mitchville neighborhood. Click 
ancwhere in the neighborhood, and 
up comes a more detailed view 
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Now that you’ve generated a few possibilities, you can click on any home and 
get a photograph of it, as well as its address, asking price, and other information. 


You can show which homes are 
for sale. 



Perhaps your clients want to see 
condominiums as well. 




$ 300 , 500.00 




103 Stevens Street 
A. Estrada 
408 555-3520 


4 bedrooms, 2 
baths.Yard with 
large oak tree. 

Near Central 
High School. Built 
in 1952 on 2 acres. 


# Floor Plan 
Preferences 
Back to the Map 



Or, maybe your clients have 
children and want to live near an 
elementary school. So, you show 
them where the schools are in 
relation to homes. 1 


If your clients like what they see on 
the outside, they might want to look 
at the inside. 



And, namrally, eveqt)ody wants to _ 
knowyyhere shopping, transporta-; 
tion. arid recreational facilitfe are.; 
You can'shbw these, too. 


y •■'f: 


Andwi. 



printapiciu. 
home and, for 


• you can 
•L plan of each 
'on, a listing 




Description ,(^Preferences (^Bad 


of all homes for Su n the neighbor¬ 
hood and their asking prices. 


While you’re looking at any home 
you can also click “Preferences” an4 .,.' 
look for specific features such as a • 
pool, a deck, a garden, or a large oak- 
tree. Name virtually anything and 
find out which homes have it. 


Cisf/ngs for Mr. 
BiIoq 

^300,500.00 


* Mrs'- N. 
^kksss 

■>03 






. .*.. 


^ f . 


SiT: 



$ 300 , 500.00 


103 Stevens Street 
A. Estrada 
408 555-3520 


4 bedrooms, 2 
baths.Yard with 
large oak tree. 

Near Central 
High School. Built 
in 1952 on 2 acres. 


Floor Plan 
Preferences 
Back to the Map 






rhotlub. 2 ^- 

^8ui/(,942 



2 baths. 

- Near 

l^^h.Built 7945 


^ 3 baths 
2-car 
*“'«1959on 


% 2 baths. 

g* Ehc/osed 
^oodhot 
on 7.5 


fbs. 

Front 



fbaths. 

Urge 

b2 

ft 1963 
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^s. 


^ilt 


ms. 

tot 

1972 
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<§)Description (^Preferences (§)Back to tfre map 
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ave you ever; while reading aboutonelf' 
subject, found yourself wishing yoh cbuld 
stop and explore a related subject? Maybe 
define a term you don’t understand? Or leap to another 
source to establish a connection your intuition tells you 
is tiie^' 

If you’re an educator, you’ve |_| 

probably wished for some way 
that you and your students could 
explore something you’re curious 
about—without spending 
half the dsy just tiynng to 
find the ri^t source. — 

In the past, it’s been a 
simple problem of logistics. 

In the future, it won’t be 
a problem at all. 

That HyperCard provides 


John Mason 


Drawings & designs 
for flying machines 


The history of . 
transportation—organizer 
on a HyperCard stack 


Leonardo da Vinci 


First horse- 



First flight 

drawn railroad 



of large airship 







Here you can see various subjects that 
relate to the Wright Brothers’ success vt 
Kitty Hawk. You can move through the 
stack in different directions, depending 
on what interests you. 


Steam locomotive 
invented 


Steamboat invented 


Internal combustion 
engine invented 


George Stephenson 


Robert Fulton 


Rudolf Diesel 



is a much faster wav to establish a 
relationship between ideas, facts, 
theories, and thoughts,. 

It introduces a long^aited 


Transcontinental 
railroad completed 


First solo flight 
across the Atlantic 


Grenville M. Dodge & 
Samuel S. Montague 


Charles Lindbergh 






i.Andamuch 
luce interactive 
multimedia^l^resentations for both 
lectures 

ppe^pley imagine ybu’re 


Trans-Siberian 
railroad completed 


Sergius Witte 


•r 






: innov^on. M your fe classyyou want to 
show that ‘breakthrough’yinventions are really new 
combinations of already eMsting technologies. Of 
course, to prove this, you’ll need examples. And your 
lecture would probably be more effective if you could 
show those examples rather than just talk about them. 

You have a videodisc on the history of transportation, 
with wonderful images rai'ging fiom photographs and 
illustrations of Ondlle and Wv' v^jght’s first tenuous 
takeoff to video clips of Apoflo xl’s moon landing. 

You kapwffiatffjpukould arrange some of these 
images in a particular order, they would illustrate your 
concept beautifully Unforamately, the videodisc is 7500 
frames long—more than you care to wade through. 

With HyperCard acting as a directory and video 
conaoUer, you can sort, select, and link exactly the 
"^'^ses you need to illusaate your concept You 
’duce a dramatic 15-minute presentation 
ating photographs, diagrams, and ani- 
’ seque*"^ 
or 





First satellite 
orbits earth 



r 


Werner von Braun 


Sergey Pavlovich 
korole^• 




acept. 





After showing the flight at Kitty 
Hawk, you take students back to Orville 
and Wilbur’s fascin- ' cles. 

You show the fact 
designed their O' 

Special!’ and 


Ne: ‘ you show how the brothers 
used a oicycle to. expt ment with 
aen namics.Thevk 'iscrunsa 
s-' "•e showing the taction 

iinLighowitw 



























































































































































A Macintosh and a 
videodisc player— 
the start of a multimedia 
presentation. 

As you can see, each card on your 
Macintosh can locate and play several 
sequences of images on the videodisc. 
For example, you might start with the 
Wright Brothers’first flight and then 
link to related topics—films of early 
flights, a short biography, or a closer 
look at the lightweight engine. 

If you want to create an interactive 
tutorial, you merely add questions to 
the cards and then guide students to 
different images, depending on their 
answers. 


m File Edit Go Tools Objects 


The First Airplane 


I Bio or aph> | 
I Wlright Special ~| 

I Other Inventions | 

I Earlier Attempts | 

I Aerodynamics | 

I The Engine | 

I Quiz Question I 


Macintosh SE 


On-y/j^ ar>J Wltir 
December i?, 


A Student- 
exploring c 



Finally, you show Wilbur at the 
controls of the plane md describe how 
thenewlightweip ngine made the -st 
flight possibl .scribe major ■ 
parts of ff nd their ffmctt 

andF mce^"' 



Impressed with your lecture, a 
student comes back to view more. He’s 
think ' erm paper that’s due 
^ lester, and he clicks 

inventions.” 









He finds out that even at the tender 
age of 17, Orville worked with his older 
brother Wilbur to design an ingenious 
new printing press that enabled the 
bn *’!■ ;rs to lav ^cli their own successful 
' oaper,7(’ 'ffest Side News. 



After learning about the press, ti. 
student decides’ 'Vmore 
Hrerested in flyu.j, .. So, he 

VK ■'ptf' 


/ 
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eople have been inventing more and more 
uses for computers since the dawn of the 
computer age. 

Some have been sheer fantasy Others have been 
extraordinar’i'^^ ijsefiil. 

But even wl ^se that have been useful, there have 
been limits. Because until now; it has been difficult for 
people to sit down in front of a computer and tell it 
wiuu to do. 

Because that involved programming. And that meant 
} Ou had to be a programmer. 

Not any more. 

In fact, we’ve put HyperCard in die hands of people 
in education, indistn; government, and all areas in 
between. " --j 

People at StanfordHniversity, Harvard Urdyersity;, ' 
The G^ornia State University System, The Whole Earth 
Catiog'Afthur Young,^Compa^^^^ Scholastic, Inc., 
lucastfis, M, aid^Dm^ Iiiformation Services, Inc. 

Aiidmey’v#l|: reported 0 
‘ ;Nov; ^ordiiiary p^^ can sit down in front of a 

cdfhnutef aiid make’ it dp’pro" selywHdt they want 


t "iri; n. 




Auto parts and repair 
manual. 

Consider that you are the proprietor 
of an auto parts store. 

' -.. afternoon, in comes a gentleman 
^fhiiig wrong with the 
.•' ^hiasii 

Metropolitan. 

He do6n’f.'<oo’’,t 
what part he needs 
or how to make 
the repair. ' - 
uiuortunately, 
neither do you— 
the only difference 
is, you’re going to 
like you do. 

oecause, just to your left, 
on the counter, you have a 
Macintosh. And in your 
Macintosh you have a HyperCard 
stack on how to repair Metropolitans. 

All you do is click your mouse a few 
times and find the clutch in question. 
Then, you click on the clutch to g^i a de¬ 
scription of exactly how it functions. You 
link to other cards that describe possi¬ 
ble reasons for lailure, possible cures, 
the part you need, how much it costs, 
and finally, how to install it—the last of 
which you print out and give to one ver\^ 
relieved and impressed customer. 


Aq oil refinery simulatio: 

suppose you’re managing an oil 
refmery and your job is to train new 
employees to run it. With HyperCard, 
vou can build a stack that simulates the 

operation oi"ale plant. • 

You could start your f ’-aining with. 

■ mated dkgra if Oil flowing 

u;.u-agh the plant,abyariQus rates and 
volumes. Then show different catalytic 
.1 aciw.^ ^ recesses associated with 
different amdes; .jf crude. 

Oncp-mi- trainees cover the basic 
pr'- 'ofd'ei : ':rier\',youco!-I test 
the compreht'kinrbVi-unnir 
series of scenarios varting v-- iun.; 
speed, r-'- n-s id desm . J-'cts. 
Y' .o will learn how a given 
..u of Venezuelan crude yields 
less gasoline than a like amount of 
AraWan crude. Meanwhile, 
HyperCard will keep track of the 
variables and calculate the actual 
quantities produced. 

Once your trainees have 
completed the simulation, they 
will have a clear picture of what 
nappens from the moment 
crude enters the plant to the 
. .moment products leave. 


Orientation programs for 
new employees.. 

The problem with most orientation 
programs is that they take up too much 
of somebody’s valuable time—both in 
preparation and in presentation. 

An orientation program vTitten 
on HyperCard would not only help 
you inform new employees about 
dae operations of your compaift- but 
also help you keep all employees.. 
abreast of what’s going on in dl ■ ; 

departments. 

For, example, the orientation stack 
could list all employees and their 
phone numbers, positions, and brief 
resumes. All of this information cs^^ 
then link ‘o a description of each (^Srt- 
ment, its function, and individual.roles 

v\ithinir v,. 

Then there might be descriptions of.. 
the ccxnpany s products or sercices— 
past. presenL and fumre—all of’nhich 
lipi^ . ketu^ sales re- 

.. md e\'en^^ck.vo and 
anal\^es of coc^i: :rs pr; licts,gnd 
strategies. 

iou could go into as much detail as 
you want until designed a com- 
panTOide reference that's ■^^ithin eas\" 
reach of ever\' emplcsee—a reference 
you could updite whenever you want by 
simply npi:^ into iL 


patient liBton-for 
pfoicians. 

In some professie ns. success 
depends on experience-your ovn or 
somebodi'else's. 

With this in mind, think of HyperCard 
as a resenw for all \our experience 
Lets sa\-xxxi're a pediatrician. 

Tbu could use HyperCard to match 
case histories to descriptions of disease 
-and then to possible 
...u to drug reactions, to 
co^' nlicating factors, or to whatever else 
you find important to your tr^'” 
decisions. 

\bu could then turn to a stack on the 
anatomy of the human body, one that 
allows you to click on various parts— 
progressing, card by card, to a view 
and description of each muscle, organ, 
and bone. 
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hop.- ir.uch more efiiLiv. 
anc -: ■.:r assistants could pwk ii ai, 
your resources were stored in the fon.. 
of H^yerCard stacks. 

Whenever you begin researching and 
huilding an argument for a case, you 
: :'uld quickly refresh your memory' of 
iralar cases and the resulting judg¬ 
ments by flipping through ine cards or 
_'r.g the “Find” hinction to pinpoint the 
'•rehfic information you ne^. 

Tr.en, whenever you find the cases 
rm: support your argument, you could 
nose cases in the order yor to 
? resent them. You could even structure 
■ ■ ._r entire court presentation by 
reomg new cards with your own notes 
ana nterspersing those cards beween 
ne cose citings. 

Or. if you’re preparing a brief in a 
ri processing program, you could 
.a»mply copy the case citings or any other 
legal references you might need and 
paste them direcdy into your document. 

The point is, -pith HyperCard, you 
can build your own personal library' 
one that traces all the thoughts and 
considerations you might have had in 
preparing each case for each client. 
Whenever another similar case comes 
along, you can quickly refer to and draw 
fromsJl the notes and research you 
previously compiled. 

And if you wanted to use HyperCard 
even more comprehensively, you could 
create a stack that linked all the cases in 
your office. aO the attorneys handling 
them, all their indiridual time sheets, 
and vour firms monthlv billii. 






A travel agency resource. 

If you own a travel agency, you have to 
know a lot about a lot of different places. 

You visit Amsterdam and have Rystafel 
at the Indonesian restaurant on the 
Rembrandtsplatz. You save the ad 
froi.: the Swiss bed-and-breaidast in 
Lausanne. A -fen'f a 
^s’Oiiderful place for flv fishing lust okj 
miles east of Sannago, 

But how can you remember all this 
when potential travelers come through 
your door? 

With HyperCaro you can keep a 
, summary of all the places you \-isit, hear 
about, or get literature on-vtich yon 
can constantly update and add to^ 

Whafs more, you can linl-1 
fishing in the Andes with the best 
restaurant in Santiago and also with 
fly fishing in the Adlrondacks. Then 
you can quickly ansr.-' ~ „^suons, 
make suggest .ohk and even print cards 
showing map s, pictures of hotels, 
a list of good - restaurants, or wh; 
else your c sot might need to feei 

comfortaWe- 


ing ^ J cuisine 


r]opedia. 
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^nck w-.'iuld be a re‘'ource foi 


c'^’o.. ’’■Si re.staL:' r 'and anyone 

who enjoys good wine 
The stack would incl’dde, i- 
glossary of wines from throughout tl le . 
world. It would provide maps of the 
major wine-producing regions, from 
France to Australia to the United 
States, along with their histories and 
specialties. You might learn how 
wines are categorized for qu:tlity in 
each country. 

In France, for example all the 
best wine regions have 
Appellations Controlee., which 
serve as a g;aarantee of origin, 
ihod.andgrapp 

ippe gj-p 


could look up anything from quiche to 
wienerschnitzel to chocolate mousse 
and find out whether a Cabernet, a 
Chard '''’'‘'a), or a Zinfandel would best 
complement the dish. And you could 
search for recommendations based on 
price or counirv. 

lou might also use the stack as a 
laiiung tool or Uav'd guide. .Ma\-be 
you're planning a trip to fr^nce and 
want to visit a few vineyards. \du _ 
could refer to a map of Fraiice showing 
vine regions, and perhaps click 
0 . Ii ic Bordeaux or Burgundy r-alley 
and get a detailed view of those 
’.ineyaHv 

Then vou could click on indhidual 
• rateaus and follow links to descriptions 
of tiiC wines produced there, a histor\’ 
of the vineyards, and biographies of die 
proprietors. You might want to read 
different critiques"ahd find out about 
awards oi'er the years,'when the ■ 
mu is open for \isitors, the 
r, ''’«on, and maybe even 
■ . ^ to produce the 

"■'Ottling and 

nfofmation 
.|;^'SaiU link to similai vines / 
pibduced in other countries or to' 
other vineyards located nearby that 
you might want to visit. 


A training program 
for pilots. 

If your company is like most, you’ve 
probably already dscovered that no two 
employees ever come 
through your door with 
the same level of \\ 

experience. A 

Which means that, x 
unless you train people 
individually, you run the 
risk of talking over 
someone’s head while 
putting the next 
person to sleep. 

Not any more. 

WithH^'perCard, 
you can train 
everybody sepa¬ 
rately—but at the 
same time. 

Suppose your 
job is to train airline personnel to pilot a 
new plane. First you would create a stack 
that covers aU the feamres, functions, 
and special considerations pilots will 
need to know 

Then, within.ck, you could 
create links.r w each trainee to 
go straight to the part he or she needs 
to learn. '\bu cou ' ’so make the pro¬ 
gram interactive, b^ mg questions 
tiiat guide the trainee Tferent cards, 
depending on their at 
The bottom line is u. assroom 
portion ofihe training takes. =me 
because you’ve adapted your cours<. 
ware to specific individual needs. 

A promotional tool and 
guide for an art museum. 

Suppose,you’re the director of your 
city’s art museum and you want to 
create a stack to serve as an enriching 
historical reference both for your risitors 
and fc'r vujr staff. ' - ■* . ■ 

I'lii'ia-si thu.tg vou would do is create 
a stack that Iffifo inrtyges of all the pieces 
in your collection to bioygraphies of the 
artists, to the historr-of the period, and 
ma\-be even to a time line covering the 
■'ocial, economic, and literar}'events foat 
light have infi’ienced the work. 

Then you could select, from this 
stack, the particulai ,'mages you need to 
promote one particular show You could 
position a Macintosh in yPur foyer and 
runashortaniii'^tion 
sequence of, let’ ret¬ 
rospective on Aita ;.0 
contribution to pop art 
In fact you could use 
animated sequences for 
introductions to ever)' 
exhibit within your museum. 
And you could set up the 
.program so diaf visitors could 
poirit, click, and explore' ■ V 


The .stack would 
you how to ' 
wine with ti 
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food. You 





















































































Here’s where the freedom starts. 

Apple is including HyperCard™ software with every 
Macintosh we sell. 

Why? Becau e HyperCard is much more than just a 
new product. It’s an extension of Macintosh—simplicin^ 
through sophistication. The mouse. Pull-down meiiuo 
Incredible graphics. Basically, a much mo^*" ’ 
way of working with a computer. 

No\y we’ve pushed the technoloov one step friru 
by giving you ihe freedom to associate. To organize 
information with youi' computer just as you do in your 
mind. To create your own programs for your own use. 

So if you’d like to know more about HyperCard, call 
800-538-9fe6, ext 200. We’ll refer you to the nearest 
autiic -sit dcppi^ 

* db. u want to find out how other people are usj 
tee thi, call 800-538-9696, ext 900. 
a h'’ atn witii a Macintosh l 

©1987 Annie 
Stack^ai^ 
the pern?’ 
register 

Phot^ 



Finally, if you’re intereste*- 
stackware, call (408) 973 
you can qualify to becom 

—and receive hotr ^ 


id early d^- rsig 

one idea.Tom jmpute aypeu^ 

dreamed it' ork. As a ir —on 

' tool that bends to every individu'' 

It’s here. It’s HyperCard. 
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HyperCard™ Freedom to Associate 



.^{^Coniputetfoc 
20525 Manini Avenue 
Cupertino. California 9501-1 
(408)996-1010 
TLX 171-576 
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